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CITY OF ORTING

COMPREHENSIVE PLAN 

PUBLIC SURVEY RESULTS

2024 Periodic Update

COMPREHENSIVE 
PLAN UPDATE SURVEY

The Comprehensive Plan is the 20-
year framework for local policy, 
planning, and capital facility 
investment through the year 2044. 

Our survey was intended to collect 
public input to guide the development 
of this crucial document. 
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Public Input

• Update website and e-mail list

• Direct mailings and public notices

• Workshops

• Interviews and surveys

• Comment forms

• Contacting City staff

• Planning Commission and City 

Council

Guided by the City’s adopted Public 

Participation Plan:
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• Announcement and link posted 

to City website

• Four posts to City social media

• Fliers mailed with utility bills

Survey Outreach and 
Advertising
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Survey Results
Important notes

• Survey was open Oct. 3 – Nov. 6, 2023

• 74 total responses

• Number of responses per question vary – results are 

given in terms of those who responded

• Some questions allowed respondents to select more 

than one option

• Not statistically valid (sampling not used)

• The survey could be accessed from a variety of 

devices (phone, tablet, computer, etc.)
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Survey Introduction
People taking the survey were informed:
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The Comprehensive Plan is the 20-year framework for local policy, planning, and 

capital facility investment through the year 2044. The City of Orting would like the 

community's input when creating the newest plan.

We estimate this survey will take between 8 and 15 minutes to complete. At the 

beginning you can provide demographic information if you'd like (most questions 

include an option to "opt out" of responding) and no personal information such as 

your name or email address will be asked.

Please note: We have tailored this survey to focus on items of interest to the City that may not have 

been recently reviewed (this means there aren't many questions on things like Parks because the 

Parks, Trails and Open Space Plan was updated in 2022).

This survey is not based on sampling and therefore the results will not be statistically valid.

Survey Results
Demographics: Residents

Yes
93%

No
4%

Other/ 
Part-
Time

3%

Do you currently live in Orting?
39

29 29

22

16

9 8

City Size Recreation/ Housing
Price

Family Housing
Type

Work Other

(If “Yes?”…)
Why did you choose to live in Orting?

Select all that apply
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Natural 
Environment

Survey Results
Demographics: Residents

41%

28%

31%

How long have you been an 
Orting resident?

<5 Years

10-20 Years

>20 Years 65%9%

26%

In the next 5 years, do you 
plan to…

Stay here

Move away

Unsure
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Survey Results – Write-in Response
Top Reasons to stay

Top reasons participants want to 
stay in Orting:

Small Town

Community
Housing Prices

Investment
Amenities
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Survey Results – Write-in Response
Top Reasons to leave

Growth
LaharTraffic

Politics
Location
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Top reasons participants want to 
leave Orting:

Survey Results
Demographics: Income and Age

3%

15%

26%

14%

22%

15%

5%

What is your age?

18-24

25-34

35-44

45-54

55-64

65-74

75+

3%5%

14%

13%

39%

20%

6%

Total annual household income

$25,000-$34,999

$35,000-$49,999

$50,000-$74,999

$75,000-$99,999

$100,000-$149,999

$150,000-$199,999

$200,000-$249,999

ACS Median income for 2021: $97,614ACS Median age for 2021: 34.7
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Survey Results
Transportation

Which modes of transportation do you regularly use? Select all that apply.

Only one participant indicated that they own an electric car. 
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Survey Results
Transportation: Bicycles

2%
11%

6%

28%

8%

45%

How often do you use your bike to 
travel?

Daily

Weekly

Monthly

A Few Times a
Year
Less Than Once a
Year
Never

39%

50%

5%
6%

If the route to a grocery store were 
easier or safer to bike, would you bike to 

the store?

Would Never Bike

Would Occasionally Bike

Would Mostly Bike

Would Only Bike

I already bike

About 65% of survey participants own a bike. 
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Survey Results
Transportation: Walkability

If the route to a grocery store were easier or safer to walk, would you walk to the store?
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Survey Results
Pedestrian Connection

45
39

26

5

22

Parks Stores or
Restaurants

Schools My Job None of
These

What kinds of 
places can you 
walk or bike to 
from your home?

Select all that apply
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Survey Results
Transportation and Employment

84.5

32.2
24.7

Length of Commute Cost of Parking Transit Availability

How important were the following factors when choosing a new job?

30% of survey 

participants started a 

new job within the last 

three years. 

Participants were asked 

to rank these factors on 

a scale of 1-100. 

16

13 14

15 16
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Survey Results
Housing: Homeownership

What best describes your living situation?
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Survey Results
Housing: Homeownership

[For those who don’t own a home] Do you plan on buying one in the next 5 years?
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Survey Results
Housing: Upgrades

23%

73%

4%

[For homeowners] 
Are you interested in adding an ADU 

to your property?

Yes

No

I Already Have
50%

19%

31%

[For owners of homes older than 30 yrs.] 
Are you interested in making energy 

efficient upgrades?

Yes

No

I Already Have

24% of 
homeowners 
indicated that their 
home is more than 
30 years old
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For the following question, we provided 

this image to help give context for 

participants.

Which housing types 
do you think Orting 
needs more of? 
Select all that apply.

20

17 18

19 20
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Survey Results
Housing: Issues and New Development

29

23

17 16
14

7
5

Other Single-Family Townhomes Cottage 2-4 Units Manufactured >4 Units

Which housing types do you think Orting needs more of?
Select all that apply.
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Survey Results
Housing: Issues and New Development

29

23

17 16
14

7
5

Other Single-Family Townhomes Cottage 2-4 Units Manufactured >4 Units

Which housing types do you think Orting needs more of?
Select all that apply.
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When “Other” was selected, a person could 
write in comments.   

Respondents expressed concerns about growth 
and traffic, taxes, home values, affordable senior 
housing, or a desire to see no additional housing 

constructed. 

Survey Results
Housing: Issues and New Development

56
50

38

25

14

Preventing 
Displacement

Sustainable 
Housing

More Affordable 
Housing

Increasing Supply Other

What are your top three priority housing issues? 
Choose three. 
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Survey Results
Housing: Issues and New Development

56
50

38

25

14

Preventing 
Displacement

Sustainable 
Housing

More Affordable 
Housing

Increasing Supply Other

What are your top three priority housing issues? 
Choose three. 
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When “Other” was selected, a 
person could write in comments.   

Most “Other” responses 
expressed concerns about 

growth and traffic, taxes, home 
values, affordable senior housing

21 22

23 24
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Survey Results
Employment

38%

5%
15%

20%

22%

In a week, how often do you typically 
work or attend school from home?

Never

1 Day

2-4 Days

5 or More Days

N/A

Yes
19%

No
81%

Do you work or attend school in Orting?
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Survey Results
Recreation

42
38

15
10 8 6 4 3

Main City
Park

Foothills
Trail

Calistoga Whitehawk Rainier
Meadows

North Park Gratzer Charter

Which neighborhood and community parks do you use regularly? Select all that apply.
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Survey Results
Recreation

5

4

3

2

1

6

Don't Like To Safety or
Cleanliness

ADA
Accessibility

Not Enough
Facilities

Not Enough
To Do

Other

If you indicated that 
you don’t visit parks in 
Orting, why not? 
Select all that apply.
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Survey Results
Land Use

50

27

21
17

14

8
5

Neighborhood
Commercial

Community
Facilities

General
Commercial

None Variety of
Housing

Civic/Institutional Other

What types of uses would you like to see more of in Orting? Select all that apply.

28

25 26

27 28
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Survey Results
Community Groups and Events

37

18
16

12 11
9

22

Community
Events

I attend Sports or
Exercise

Hobby Group Volunteer Group Religious
Assembly

None of the
above

Do you attend any of the following in Orting? Select all that apply.

29

these elsewhere / Club
Group

Survey Results
Important notes

The following question addresses climate change, which can be a sensitive issue. To give 
respondents more context, we included the following statement in the question:

In order to best plan for the City’s future, and to comply with the 
statewide Growth Management Act, Orting needs to include goals 
and discussion about climate resiliency and energy efficiency in the 
Comprehensive Plan. 

How do you think the City should approach this complex issue? 

When you think of these topics, what issues are a priority in your life? 

What do you think are the most important things for the City to address?
30

Survey Results
How should Orting Address Climate Change?

The top 10 actions mentioned in responses:

Traffic
Solar

Green Energy

Electric Vehicles

Growth 

Management

The most common response 
was “Unsure or N/A,” 

including 14 responses. 
Ten responses included 

sentiments that were 
unsupportive of the City 

taking any action to address 
climate change, usually for 

political or financial reasons. 

Affordability

Nature

Preservation

Water Conservation

Home Upgrades

31

Survey Results
Priorities for the Plan Update

Rank the following values based on how important you think they are to address in the Comprehensive Plan:

(Composite score indicates the weighted priority)

32

Preserving natural spaces (354)

Public health and safety (295)

Affordability (267)

Accommodating future growth (208)

Economic Development (203)

Inclusivity, diversity, and accessibility (160)

29 30

31 32
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Survey Results
What do you enjoy most about Orting?

The top 10 themes mentioned in responses:

Small Town

CommunityNature
SafetyEvents Recreation

Amenities

Culture

Walkability
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Survey Results
What concerns do you have about planning for Orting’s future?

The top 10 themes mentioned in responses:

Growth
Traffic

InfrastructureSafety

Lahar

Politics

Small Town

Schools
AestheticsAffordability

34

THANK YOU!

33 34
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